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§76.1608 System technical integration
requiring uniform election of must-
carry or retransmission consent
status.

A cable system that changes its tech-
nical configuration in such a way as to
integrate two formerly separate cable
systems must give 90 days notice of its
intention to do so to any television
broadcast stations that have elected
must-carry status with respect to one
system and retransmission consent sta-
tus with respect to the other. If the
system and the station do not agree on
a uniform election 45 days prior to in-
tegration, the cable system may re-
quire the station to make such a uni-
form election 30 days prior to integra-
tion.

§76.1609 Non-duplication
dicated exclusivity.

Within 60 days following the provi-
sion of service to 1,000 subscribers, the
operator of each such system shall file
a notice to that effect with the Com-
mission, and serve a copy of that no-
tice on every television station that
would be entitled to exercise network
non-duplication protection or syn-
dicated exclusivity protection against
it.

and syn-

§76.1610 Change of operational infor-
mation.

The Operator shall inform the Com-
mission on FCC Form 324 whenever
there is a change of cable television
system operator; change of legal name,
change of the operator’s mailing ad-
dress or FCC Registration Number
(FRN); or change in the operational
status of a cable television system. No-
tification must be done within 30 days
from the date the change occurs and
must include the following informa-
tion, as appropriate:

(@) The legal name of the operator
and whether the operator is an indi-
vidual, private association, partner-
ship, corporation, or government enti-
ty. See §76.5(cc). If the operator is a
partnership, the legal name of the part-
ner responsible for communications
with the Commission shall be supplied;

(b) The assumed name (if any) used
for doing business in each community;

(c) The physical address, including
zip code, and e-mail address, if applica-

§76.1611

ble, to which all communications are
to be directed;

(d) The nature of the operational sta-
tus change (e.g., operation terminated,
merged with another system, inactive,
deleted, etc.);

(e) The names and FCC identifiers
(e.g., CA 0001) of the system commu-
nities affected.

(f) The operator’s FCC Registration
Number (FRN) as required under part
1, subpart W of this chapter.

(g) The FCC Registration Number
(FRN).

NOTE 1 TO §76.1610: FCC system community
identifiers are routinely assigned upon reg-
istration. They have been assigned to all re-
ported system communities based on pre-
vious Form 325 data. If a system community
in operation prior to March 31, 1972, has not
previously been assigned a system commu-
nity identifier, the operator shall provide the
following information in lieu of the identi-
fier: Community Name, Community Type
(i.e., incorporated town, unincorporated set-
tlement, etc.), County Name, State, Operator
Legal Name, Operator Assumed Name for
Doing Business in the Community, Operator
Mail Address, and Year and Month service
was first provided by the physical system.

[65 FR 53617, Sept. 5, 2000, as amended at 66
FR 47897, Sept. 14, 2001; 68 FR 27003, May 19,
2003]

§76.1611 Political
classes of time.

cable rates and

If a system permits a candidate to
use its cablecast facilities, the system
shall disclose to all candidates infor-
mation about rates, terms, conditions
and all value-enhancing discount privi-
leges offered to commercial adver-
tisers. Systems may use reasonable dis-
cretion in making the disclosure; pro-
vided, however, that the disclosure in-
cludes, at a minimum, the following in-
formation:

(a) A description and definition of
each class of time available to com-
mercial advertisers sufficiently com-
plete enough to allow candidates to
identify and understand what specific
attributes differentiate each class;

(b) A description of the lowest unit
charge and related privileges (such as
priorities against preemption and
make goods prior to specific deadlines)
for each class of time offered to com-
mercial advertisers;
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